
BRAND GUIDELINES



ABOUT THIS GUIDE

With any brand, it is important that all of the elements follow a 
predefined set of rules. This helps to ensure the brand remains strong, 
keeps consistency and is easily recognizable when used throughout all 

brand collateral.

This guide is designed to set out a few rules for how to use the Quinn 
brand, and covers topics such as word mark usage, colors, typefaces 

and imagery amongst other things.

Please take the time to read this guide and ensure it is correctly 
followed when using the Quinn brand.



3LOGO LOCKUP This is the primary logotype for Quinn. This is a fundamental component of the 
Quinn brand and must be used appropriately to maintain it’s integrity.



4LOGO CLEARANCE
The minimum clearance area is designed to ensure the logotype is always presented clearly and consistently. 
The minimum clearance area is defined by “x’ (the height of the Quinn wordmark / logomark) This area should 
be kept clear at all times. The logotype must not go below the size stated. 



5This is a fundamental component of the Quinn brand and must be used appropriately to maintain its 
integrity. This icon is to be used in support of the Quinn logo and can be used as a decorative element in 
all applications. 

BRAND ICON



LOGO  USE Do not use the Quinn logo in any of the ways stated below. 6

QUINN



7TYPEFACE SUITE
It is recommended that as a guide, there should be a minimum of 6pt difference between the point size and leading of the 
body copy. For example, if using the copy at 9pt it is recommended that leading should be set to 15pt.



8TYPEFACE IN USE
Below is an example of how the typefaces can work together. Please keep the headlines at a significantly larger size 
than sub heads and body copy. It is recommended that the headline point size is at least 20pts larger than the subhead 
and body copy. 



9COLOR PALETTE To maintain a consistent and recognizable brand appearance it is important that not only the colors are
reproduced correctly but also that each one is used to the correct degree.

Cool Grey1
RGB 217, 216, 214
CMYK 14,11,12,0
HEX D9D8D6
Cool Grey 1 C

Gold
RGB 165,156,97
CMYK 37,31,73,4
HEX A59C61
PANTONE 618U

Peach
RGB 224,197,172
CMYK 12,22,31,0
HEX E0C5AC 
PANTONE 4685C

Midnight Blue
RGB 29,37,44
CMYK 80,69,58,67
HEX 1D252C
PANTONE 433C



10BRAND PATTERN The brand graphic pattern is derived from the burst of the icon. The pattern should be used as a subtle element when 
complimenting the logo. When using the pattern alone it can be scaled to attain the look and feel the creative calls for.



12PHOTOGRAPHY
All photography should be respresentational of the local area and the ideal resident. Vibrant lifestyle shots create a fresh, 
clean, natural and positive vibe. Images that are nature based and active lifestyle, are perfect examples. 
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12BRAND IN ACTION

BROCHURE BUSINESS CARDS



SOCIAL WEB

BRAND IN ACTION 13



WAYFINDING

BRAND IN ACTION 14

SIGNAGE
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ABOUT THIS GUIDE

With any brand, it is important that all of the elements follow a 
predefined set of rules. This helps to ensure the brand remains strong, 
keeps consistency and is easily recognizable when used throughout all 

brand collateral.

This guide is designed to set out a few rules for how to use the Quinn 
Derian brand, and covers topics such as word mark usage, colors, 

typefaces and imagery amongst other things.

Please take the time to read this guide and ensure it is correctly 
followed when using the Quinn Derian brand.
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LOGO LOCKUP This is the primary logotype for Quinn Derian. This is a fundamental component of the Quinn Derian 
brand and must be used appropriately to maintain it’s integrity.
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LOGO CLEARANCE
The minimum clearance area is designed to ensure the logotype is always presented clearly and consistently. 
The minimum clearance area is defined by “x’ (the height of the Quinn Derian wordmark / logomark) This area 
should be kept clear at all times. The logotype must not go below the size stated. 
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This is a fundamental component of the Quinn Derian brand and must be used appropriately to maintain 
its integrity. This icon is to be used in support of the Quinn Derian logo and can be used as a decorative 
element in all applications. 

BRAND ICON 19



LOGO  USE Do not use the Quinn Derian logo in any of the ways stated below.

QUINN
DERIAN
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TYPEFACE SUITE
It is recommended that as a guide, there should be a minimum of 6pt difference between the point size and leading of the 
body copy. For example, if using the copy at 9pt it is recommended that leading should be set to 15pt.
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22TYPEFACE IN USE
Below is an example of how the typefaces can work together. Please keep the headlines at a significantly larger size 
than sub heads and body copy. It is recommended that the headline point size is at least 20pts larger than the subhead 
and body copy. 



23COLOR PALETTE To maintain a consistent and recognizable brand appearance it is important that not only the colors are
reproduced correctly but also that each one is used to the correct degree.

Midnight Blue
RGB 9, 37, 56
CMYK 98, 76, 51, 57
HEX 092538
PANTONE 539 C

Paper
RGB 217, 216, 214 
CMYK 14, 11, 12, 0
HEX D9D8D6
Cool Gray 1C

Green
RGB 97,126,114
CMYK 67,35,56,12
HEX 617E72
PANTONE 5545C



24BRAND PATTERN The brand graphic pattern is derived from the burst of the icon. The pattern should be used as a subtle element when 
complimenting the logo. When using the pattern alone it can be scaled to attain the look and feel the creative calls for.



12PHOTOGRAPHY
All photography should be respresentational of the local area and the ideal resident. Vibrant lifestyle shots create a fresh, 
clean, natural and positive vibe. Images that are nature based and active lifestyle, are perfect examples. 
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26BRAND IN ACTION

A FRAMES FENCE WRAP



CONCEIRGE
WALL

BRAND IN ACTION 27
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ABOUT THIS GUIDE

With any brand, it is important that all of the elements follow a 
predefined set of rules. This helps to ensure the brand remains strong, 
keeps consistency and is easily recognizable when used throughout all 

brand collateral.

This guide is designed to set out a few rules for how to use the Quinn 
VonKarman brand, and covers topics such as word mark usage, colors, 

typefaces and imagery amongst other things.

Please take the time to read this guide and ensure it is correctly 
followed when using the Quinn VonKarman brand.
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30LOGO LOCKUP This is the primary logotype for Quinn Von Karman . This is a fundamental component of the Quinn Von Karman 
brand and must be used appropriately to maintain it’s integrity.



LOGO CLEARANCE
The minimum clearance area is designed to ensure the logotype is always presented clearly and consistently. 
The minimum clearance area is defined by “x’ (the height of the Quinn Von Karman wordmark / logomark) This 
area should be kept clear at all times. The logotype must not go below the size stated. 
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32This is a fundamental component of the Quinn Von Karman brand and must be used appropriately to 
maintain its integrity. This icon is to be used in support of the Quinn Von Karman logo and can be used as 
a decorative element in all applications. 

BRAND ICON



LOGO  USE Do not use the Quinn Von Karman logo in any of the ways stated below. 33

QUINN
VON KARMAN



34TYPEFACE SUITE
It is recommended that as a guide, there should be a minimum of 6pt difference between the point size and leading of the 
body copy. For example, if using the copy at 9pt it is recommended that leading should be set to 15pt.



35TYPEFACE IN USE
Below is an example of how the typefaces can work together. Please keep the headlines at a significantly larger size 
than sub heads and body copy. It is recommended that the headline point size is at least 20pts larger than the subhead 
and body copy. 



36COLOR PALETTE To maintain a consistent and recognizable brand appearance it is important that not only the colors are
reproduced correctly but also that each one is used to the correct degree.

Dark Blue
RGB 5,28,44
CMYK 91,76,55,68
HEX 051c2c
Pantone 296C

Sky Blue
RGB 151, 163, 174
CMYK 44,29,25,0

97A3AE
PANTONE 7544U

Aged Eucalyptus
RGB 136, 126, 73
CMYK 45,40,82,14
HEX 887E49
PANTONE 620U

Warm Grey
RGB 219, 213, 205
CMYK 13,12,16,0
HEX  dbd5cd
Pantone Warm Grey 1U



37BRAND PATTERN The brand graphic pattern is derived from the burst of the icon. The pattern should be used as a subtle element when 
complimenting the logo. When using the pattern alone it can be scaled to attain the look and feel the creative calls for.



12PHOTOGRAPHY
All photography should be respresentational of the local area and the ideal resident. Vibrant lifestyle shots create a fresh, 
clean, natural and positive vibe. Images that are nature based and active lifestyle, are perfect examples. 
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39BRAND IN ACTION

A FRAMES FENCE WRAP



CONCEIRGE
WALL

BRAND IN ACTION 40






