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HIKARUI}

Bold
Elegant
Refined

Minimalistic
Cultured

Confident
Subtle
Community
Artistic
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Paper

RGB 237, 230, 219
CMYK6,7,12,0
HEX ede6db

PMS 7527

Green

RGB 96, 105, 80
CMYK 60, 44, 70, 25
HEX 606950

PMS 18-0527

Dark Green

RGB 48,47,21
CMYK 64, 58, 88, 67
HEX 302f15

Black 2

Forest
RGB 72, 71, 41

CMYK 61, 52, 86, 48

HEX 484729
PMS 448C
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Typography

Brand typography is broken down to illustrate how to use the
proper type formatting and font selection for various uses.

Alte DIN 1451 Mittelschrift Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LL Mm Nn Oo Pp Qq Rr Ss Tt Uu Vv

Ww Xx Yy Zz
Large Headlines // Titles

1234567890 !@#$%"&*()-_+={}

]anson Text I'T Std 55 Roman Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk L1 Mm Nn Oo Pp Qq Rr Ss Tt
Uu Vv Ww Xx Yy Zz
Copy, Titles, Subtitles and highlights

1234567890 !@#$%"&*()-_+={}

o Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo Pp Qq Rr Ss Tt Uu Vv
Janson Text LT Std 56 Italic W X vy 22

Copy, Titles, Subtitles and highlights
1234567890!@#5%"&*()-_+={}
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EXPERIENCE AND ENJOY SUBHEAD

Alte DIN 1451 Mittelschrift

Tracking: 20
Leading: 80
Caps
S T Y O U R N E X T T AL
Janson Text LT Std Tracking: 1380
Leading: 31pt
P E C I A L E V E N T Capsgp
Lorem ipsum dolor sit amet, consectetur
. , . BODY COPY
adipiscing elit, sed do eiusmod tempor Janson Text LT Std
R . 12pt
incididunt ut labore et dolore magna aliqua. Tracking: 30

. o . . Leading: 10pt
Ut enim ad minim veniam, quis
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Photography should be elegant with
minimal elements. Imagery should imitate
the surroundings of TAO with intention
and simplicity that elevates the feel and

look of the restaurant and brand.
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ASIAN BISTRO

TAO is built around a distinguished collective of committed chefs that put quality first,

handling certain dishes one at a time, with respect and care. Many of our chefs have been

using these highly selective, longline fishing methods for generations. They love life on the

open water and why they are part of Thai culture.

pag andled by:
LAS VEGAS

600 grms
NEVADA

100% ORGANIC PRODUCT DELIVERED WITH THE HIGHEST QUALITY INGREDIENTS
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WELCOME TO TAO LAS VEGAS MH

WELCOME TO TAO LAS VEGAS

: 4 . EXPERIENCE NIGHTLIFE
ELEVATED ASIAN DINING 5 :

Lorem ipsum dolor sit amet, consectetur adipiscing eiit, sed do
elusmod tempor incididunt ut labare et dolore magna aliqua. U

enim ad minim veniam, quis nostrud

TAO Restaurant Entrance

A PAN-ASIAN
DINING EXPERIENCE

A PAN-ASIAN
DINING EXPERIENCE

CONFIRM YOUR RESERVATION
THE HOTTEST RESTAURANT, 2 pet,_ T8
LOUNGE AND NIGHTCLUB IN LAS VEGAS! .

commado luctus, i erat orttor I

9 2197 Canton Rd te 204, Marietta, GA 50066
2 (404) 2600272

® supportasimeratecon
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Special Events Delivery

A DINING EXPERIENCE gs

Special Events Delivery Gallery
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Uncomn.

tegy. Design. Marketing

Powering your brand’s identity.





